DRAFT COMPROMISE AMENDMENTS

AC1 on article 1a and recital 10a
Amendments included or covered by the AC 1: 
12, 108 to 110
7, 85, 86
ARTICLE 1 a
OBJECTIFS

Information provision and promotion measures provided for by this Regulation shall pursue the following objectives:

a) Increasing the market share of EU agricultural and food products, with a specific focus on the markets with the highest growth potential;

b) Providing information to consumers on the high standards that EU products must meet arising from application of the common agricultural policy (CAP).

c) Increasing awareness and recognition of EU quality schemes (PGI, PGO, TSG, organic);

d) Increasing the competitiveness of EU products and raising their profile both within and outside the Union; and especially that of the products most vulnerable to globalisation in international trade;

e) Restoring normal market conditions in the event of serious disruption to the market, loss of consumer confidence or other specific problems;

Recital related to AC1

Recital 10a

(10a) The work programme drawn up by the Commission should be based on the objectives set out in this Regulation, which consist of increasing the market share of European products and their competitiveness, especially in those sectors most affected by trade agreements, restoring normal market conditions in times of crisis and informing consumers on the high standards that EU legislation requires of EU producers.
AC2 on article 2 and 3 and recitals 4, 12a 

Amendments included or covered by the AC 2: 
13, 17, 18, 111 to 139, 140 to 144
2, 56, 57, 58, 59, 60, 8
MEASURES IN THE INTERNAL AND IN THE EXTERNAL MARKET (FUSION ARTICLES 2 AND 3) = NEW ARTICLE 2 
Measures on the internal and external markets
The eligible measures are as follows:

a) information measures aimed at stressing the specific features of agricultural  and food production methods in the Union,  particularly in terms of food safety, quality, authenticity, labelling, traceability, sustainability, social standards, cultural traditions, taste, nutritional and health aspects, animal welfare or respect for the environment; 
b) Information measures aimed at stressing the characteristics of agricultural and food products on the themes referred to Article 5(4).
ba) information measures aimed at highlighting the intrinsic characteristics of agricultural and food products;

bb) promotion measures aimed at increasing sales of agricultural products and processed food products based on EU agricultural products.

bc) Information measures aimed to protect the authenticity of protected designations of origin, protected geographical indication and traditional specialities guaranteed.

Recital related to AC2
(12a) Efforts to promote EU products on third country markets are sometimes prejudiced by the competition they face from imitation and counterfeit products. The Commission could provide advice and assistance to EU operators in order to protect EU products against such practices. This task could be accomplished via the technical support which is among the own‑initiative measures the Commission can take under this Regulation.
AC3 on article 5 and recitals 6 and 7
Amendments included or covered by the AC 3: 
19 to 24, 157 to 210 
3, 63, 64, 65, 4, 66, 67
ARTICLE 5 (Eligible products and themes)
1. The following products may the subject of the information provision and promotion

measures referred to in Article 3 and illustrate the production methods and themes referred to in Article 2 and in Article 3(a).

a) the agricultural products listed in Annex I to the Treaty on the Functioning of the European Union (hereinafter referred to as ‘the Treaty’), excluding the
fishery and aquaculture products listed in Annex 1 to Regulation (EU) No

[COM(2011)416] of the European Parliament and of the Council19 and

tobacco;

aa) cotton;
b) the food products based on agricultural products listed in point I of Annex I to

Regulation (EU) No 1151/2012 of the European Parliament and of the Council;

c) spirit drinks with a protected geographical indication pursuant to Regulation

(EC) No 110/2008 of the European Parliament and of the Council.

2. Wine with designation of origin or protected geographical indication status and wine carrying an indication of the wine grape variety shall be eligible for information and promotion measures.

3. With regard to spirit drinks as referred to in paragraph 1(c) and wine as referred to in paragraph 2, measures targeting the internal market shall be limited to informing consumers on the themes set out in paragraph 4 and that of responsible consumption indications.
3a) Fishery and aquaculture products may only form the subject of information and promotion measures in third countries when the programmes in question also include other types of product referred to in paragraph 1 a), b) or c).

3b) The products indicated in paragraph 1 b) may form the subject of information and promotion campaigns provided that other types of product referred to in paragraph 1 a) or c) are also included in the programme in question and that the former represent no more than 20% of the total products eligible for the campaigns. 
3c) With regard to products referred to in paragraph 1 (b), priority should be given to products for which the EU origin of the raw materials is demonstrated. 

4. The themes referred to in Article 2(b) and Article 3 shall be as follows:

a) the quality schemes established by Regulation (EU) No 1151/2012, Regulation

(EC) No 110/2008 and Article 70 of Regulation (EU) XXX/20.. of the European Parliament and of the Council [of ... establishing a common organisation of the markets in agricultural products (Single CMO Regulation) (COM(2011)626)];

b) the organic production method as defined by Council Regulation (EC)

No 834/2007;

c) the logo for quality agricultural products specific to the outermost regions of

the Union, as defined by Article 21 of Regulation (EU) No 228/2013 of the

European Parliament and of the Council.

ca) national quality certifications, under the condition established in point 4bis).
4a) Quality certifications referred to in letter d) may be beneficiaries of the information and promotion campaigns in third countries or information campaigns in case of sanitary crises. Their mention shall always be secondary in relation to the main European message of the campaigns.

Recital related to AC3

Recital 6

(6) The Union exports mainly final agricultural products, including agricultural products not included in Annex I to the Treaty on the Functioning of the European Union (‘the Treaty’). In a time of crisis such as this, measures should be applied that promote economic recovery in the Member States. Agricultural products and processed products based on these both have an important role to play in that economic recovery. The information and promotion scheme should therefore be opened up to new products not included in Annex I to the Treaty. The inclusion of these in promotion and information campaigns can be of indirect benefit to the primary sector, although their inclusion should be limited in order to ensure priority treatment is awarded to agricultural products.
Recital 7
Deletion recital 7

AC4 on article 7
Amendments included or covered by the AC 4: 216 to 219
ARTICLE 7 (Proposing organisations)
A programme may be proposed by:

a) national trade or inter-trade organisations representative of the sector (s) concerned in one or more Member States ;

b) trade or inter-trade organisations of the Union representative of the sector (s) concerned at Union level;

c) producer organisations or associations of producer organisations, as defined by

Articles 152 and 156 of Regulation (EU) 1308/2013 of the European Parliament and

of the Council and recognised by Member States  [of ... establishing a common organisation of the markets in agricultural products (Single CMO Regulation) (COM(2011)626)].
d) groups defined in article 3 paragraph 2 of the regulation n.1151/2012 representative for the qualities systems which are the subject of the programs.
AC5  on article 15 and recital 16
Amendments included or covered by the AC 5: 
36 to 40, 246 to 296
9, 92, 93, 94, 95, 96
ARTICLE 15 paragraphs 1 and 2 (Financial provisions relating to simple programmes)
1. The Union's financial contribution to simple programmes shall be at least 75% of

the eligible expenditure. The remaining expenditure shall be borne exclusively by

proposing organisations.

2. The percentage referred to in paragraph 1 shall be increased to 60 % for:

a) a simple programme targeting one or more third country(-ies);

b) information and promotion measures on fruit and vegetables specifically

targeting children in Union educational establishments,

2a. The percentage contributed by the Union in the event of the crises listed in Article 1a (e) shall be at least 85 %. and may rise to as much as 100 %.
Recital related to AC5

Recital 16

(16) Financing rules should be set. As a general rule, so that interesting proposing organisations assume their responsibilities, the Union should cover only part of the cost of programmes. Certain administrative and staff costs which are not linked to implementation of the CAP form an integral part of information provision and promotion measures and could be eligible for Union funding. Notwithstanding the above, at least 85% EU cofinancing could be granted at a time of agricultural crisis.

AC6 on article 18
Amendments included or covered by the AC 6: 41, 42, 297 to 318
ARTICLE 18 (Financial provisions relating to multi programmes)

1.-The maximum rate of co-financing shall be set at at least 75 % of the total eligible costs for the multi programmes. The remaining expenditure shall be borne exclusively by proposing organisations.
1a. The percentage contributed by the Union in the event of the crises listed in Article 1a (e) shall be at least 85 %. and may rise to as much as 100 %.
AC7 on article 10.2a
Amendments included or covered by AC7: 34, 241
Article 10 – paragraph 2 a (new)

2a. The Commission shall be empowered to adopt implementing acts in order to carry out promotion and information campaigns in the event of the crises referred to in Article 1a (e) without applying the procedures provided for in Article 24(2) or (3), in such a way as to ensure that the campaigns are conducted promptly and effectively.
Appropriations allocated to existing and authorised information and promotion campaigns shall not be reduced in the event of action undertaken by the Commission due to a crisis as referred in Article 1a (e)
